
E D U C A T I O N

“I’m proud to have my art in an exhibition because I want to be an artist 
when I’m older.”

The Myth Factory

Inspired by Dulwich Picture 
Gallery’s exhibition Andy Warhol: 
The Portfolios and Warhol’s use of 
repetition and celebrity portrayal, 
this project encouraged the 
young participants to reflect on 
current themes within celebrity 
culture. 

The icons featured, significant to 
the artists that chose them, range 
from athletes to actors, cartoon 
characters to musicians, poets 
to reality TV stars. Each figure 
celebrates Warhol’s prediction 
that everyone would have their 
15 minutes of fame.  

Youth Engagement at Dulwich Picture Gallery aims to arm young 
people with the skill and drive to become  artists of the future. The 
high expectations of the Gallery’s artists push students, revealing 
outstanding results. Before this project these young people had never 
been involved in printmaking to such a high standard. This is the first 
time their artwork has been on public display.
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